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.. :. PART-A 
" 

.

Answer all questions' Each question 'carries 
"l mark'

..

1. What is meant bY target rnarket ?

2. Define Packaging'

3. Define Product'
a

4. What do you *t*"n by promotion mix ?

5. ExPlain E-Marketing'

6. What is Penetration Pricing ?
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'- -.' j". 'PART-B',',-"

Answer any 6 questions' Each question carries 2 marks'

7. What do You mean bY Product item ?

B. Detine advertisement coPY'

9. Define consumer behaviour'

10. What are the components o{ CRM ?

11. What is meant by convenient goods ?
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12. What do You mean bY,fublicitY ?

13. Explain indoor advertising.

14. Define personal selling.
. 

PART-C

Answer any 4 questions. Each question carries 3 marks.

15. What are the various objectives of pricing ?

16. Explain the process in,hewt19duc1 develoPm9,,1!"' i
. 

.,,, , ;.,:.

17. Elucidate the importance of branding.

18. Explain the various types of flr'omotton', ' ' ',,."

19. Enunierate the drawbacks ol CRM programme'

20. What are the types of distribu-ti* ifrenneis for+onsumer goods ? (4x3=12)

"t PA*r - Dt' I
Answer any 2questions. Each'questionicarries 5 marks.

tX

21. Define advertisement rledia: Explain the faotors inftupncing selection o{

advertisementmedia, i i * + t .. i 
\

22. Wharis produBJ lil.q cyalelr.-qescriO" in" uuftui$tages gi,,product life cycle.
i" 

.,0",.

23.De|inepersonalselling.Exp|iinthe$siEnificdndeofpersona|se||ing.

Z+. Wnat is green marketing ? Explain t;;;;p"rtance of green marketing in the-
(2x5=10)current scenario.
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